
Vinexpo New York by the Numbers

From Argentina to Ukraine, exhibitors from 22 countries and counting are making their

plans for Vinexpo New York 2020. Going into its third year, pre-registration is

significantly pacing ahead of the first two editions, and eight master classes and six

conference sessions have already been finalized for its still-developing curriculum. A few

more fun facts: the 2019 show went through 17,500 bottles of wine, 15,000 glasses,

4,000 pounds of ice, 700 spittoons and 700 corkscrews.

Sonoma County Winegrowers will host a master class on Sustainable Wines and

How to Sell Them. Participants will taste wines from top Sonoma producers that are

incorporating sustainable practices into their operations and learn how they can

communicate the value of sustainability to their customers. Sonoma County’s wine

industry is now 99% sustainable.

Austrian wine and spirits glassmaker Riedel will return to Vinexpo New York with two

master classes in 2020. The first will demonstrate how glass shape impacts the

http://www.vinexponewyork.com/
https://www.vinexponewyork.com/master-classes/


consumer’s perception of a particular spirit, and the second will introduce a new

wine product line.

Other master class highlights include a spotlight on cognac by Agence De

L'alimentation Nouvelle-Aquitaine (ANNA) and the return of a program by Crus

Bourgeois Du Médoc for the third year.

First-time exhibitor Templářské Sklepy Čejkovice of the Czech Republic is among the

largest producers in a region that has been involved in wine production since the 13th

century.  It plans to introduce the finest wines from its 2017 harvest, including the Sanctus

Victoria Chardonnay, which already has earned the Best American Platinum Medal and

Best in Show Chardonnay at the Great American International Wine Competition, as well

as special BIO products like its 2017 Hibernal.

After acquiring the Italian MonteRosola Winery in 2013, the Thomaeus family

embarked on the development of a state-of-the-art cantina, which opened in May 2019.

Now ready to show its wines globally, MonteRosola has chosen Vinexpo New York 2020 for

its first appearance outside of Europe. The destination winery will exhibit its full range of

high-quality wines, which capture the energy and essence of the Volterroir. These will

include, for the first time, its red prestige wines from 2016.

Ukrainian producer Shabo is exhibiting in 2020 based on its stature among U.S. wine and

spirits shows and because New York is its primary target market in the U.S. Shabo will

present its still and sparkling wines, brandy, and vermouth, as well as its grape and wheat

vodkas. It will also bring several wines and brandy produced from its vineyards in Georgia.

Shabo wines and brandies won 12 medals during WSWA in Orlando earlier this year—

among them five gold, two double gold and one best in show.

With offices on both the East and West Coasts, USA Wine West, LLC, a new exhibitor,

has been seeking a focused venue in the U.S. to introduce its portfolios to wholesale, retail

and chain buyers. “While there are shows in Europe and other countries that provide

access, the travel commitment shuts out a large portion of the U.S. wine trade who want to

have exposure and access to wines that are actually imported into the U.S. and ready to be

commercialized immediately,“ said company representative Molly Wood. “We think

Vinexpo New York is going to meet this need like no other show does. The portfolios that
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will be at Vinexpo with us are very excited about this event.“  Wood reports that USA Wine

West president, Steve Melchiskey, has undertaken an educational outreach program to

international wine business students to teach them about the U.S. market, with the goal of

developing better and more focused export directors who understand how the U.S. market

works and to help them build success here. At Vinexpo New York, the importer will

showcase wines from France, Spain, Italy, New Zealand and Australia.

French producer Peyre will exhibit at the upcoming event in spite of the U.S.'s recent

imposition of a 25% tariff on French wines  because of the excellent opportunities it sees in

the U.S. market. The young winery, which debuted its first vintage in 2014, is venturing

overseas for the first time. Peyre looks forward to introducing to the American market the

signature look of its wines—the labels and names of which are all inspired by the works of

gastronomic journalist Patricia Alexandre.

Spier, a producer in the South African wine region of Stellenbosch, plans to launch two

new wine labels in the U.S. in 2020 and will use Vinexpo New York as vehicle to meet with

potential distributors. It plans to show six wines over two ranges at the show. These include

a True to Terroir Chardonnay and Cabernet Sauvignon and Million Trees Chenin Blanc,

Sauvignon Blanc, Pinotage and Cabernet Sauvignon.

Bruno Lafon Selection is returning to Vinexpo New York to build on its growing

relationships with U.S. wholesalers and distributors. The wine agency is committed to

providing access to the best wines top French providers have to offer—a portfolio

distinguished by its expression of terroir and family-owned producers committed to

creating wines of integrity. The agency has opened offices in New York and Chicago and

also maintains long-established offices in Rhone, Provence, South of France, Loire, Alsace,

Champagne and Burgundy, as well as Spanish and Italian regions.

The National Distillery Company in Ahuriri, New Zealand is exhibiting at Vinexpo

New York for the first time, with confidence that the U.S. market will embrace its unique

range of spirits. The company, which crafts the finest selection of copper-distilled New

Zealand gins, vodkas, rums and whiskies available, will showcase its first three core gins:

Verdigris New Zealand dry gin, which won a silver medal at the 2019 New York World

Wine and Spirit Competition; New Zealand’s first beauty gin, Adorn; and the nation’s first

hemp gin, Hemp Botanical. It will also show its very first vodka, Aquifer. The National

Distillery Company is currently researching native botanicals such as harakeke, a New

Zealand flaxseed, with the goal of finding the world’s next great botanical.

Register for Vinexpo New York
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